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SOCIAL MEDIA CAMPAIGN

Dates: Monday 19th July - Sunday 1st August 2021 (2 weeks), with a few days lead-up

Aimed at: Pub goers

Goals

· Reach millions of consumers
· Rebuild sales of cask ale with the lifting of the last legal restrictions in England
· Make good pubs and cask beer synonymous
· For your organisation: a daily post for 17 days on all social media platforms
		
Platforms

· Social media:
· Facebook (including any community groups you’re part of)
· Instagram
· Twitter
· LinkedIn 

· Email marketing – sending the social media assets to as many stakeholders as possible and asking them to also create daily posts for the campaign duration.

Tactics

· You need to: 
Take ownership. Gain commitment to the campaign from colleagues, partners, customers, agencies. They can all play a part in raising awareness.
· Your business has a vested interest in the long-term success of cask
· Together we can reach millions of people on social platforms 
· Standing up is topical, so now is the time to gain traction for cask

· Let us know the name and email address of the person responsible for activating the #StandUpForCask campaign in your business

· Use #StandUpForCask and #PubFreshBeer on all your social media platforms – using / adapting the campaign’s visual assets 





· We will: 
· Support the campaign through all Cask Ale Week, CaskFinder and Cask Marque social platforms, as well as by working to engage pubcos, pubs, breweries, trade bodies and consumer groups.
· Send you social media assets that you can use each day – though of course, you can create your own using the content planner if you prefer. 

Key Messages

· Stand Up For Cask
· Choose. Order. Sip. Savour the moment.
· It’s worth standing up for
· Let’s stand together for it

· Pub Fresh Beer
· Brewing finishes in the pub and cask is the one and only pub-fresh beer
· Flavoursome, fresh and natural
· Crafted and sustainable
· Sociable
· Provides jobs, supports the local economy

Metrics

· Campaign success is measured by:
· Use of #StandUpForCask and #PubFreshBeer hashtags on social media platforms
· Engagement on social media posts
· Sales uplift for cask ale during the campaign period

Hashtags to use

· #StandUpForCask (primary)
· #PubFreshBeer (secondary)

Assets (attached)

· Logos
· Content Planner
· Feel free to do what works best for your company and your customers / partners, wait for our social assets or check out our Content Planner for ideas.
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